Persuasive Debate

You will work with a group to debate for or against a particular issue that impacts our school.

As a team you will need to complete the following:

1. Decide your arguments (pros or cons)
2. Write a Resolution – plan
3. Write a Constructive Speech: A constructive speech is the first speech given by a side where his/her case is stated by giving the claim and evidence. 
4. Write a Closing Argument- A closing argument summarizes your case and states the call to action
As an individual you will need to complete the following:

1. Research your argument
2. Write your Argument and include a counterargument (rebuttal)-  A rebuttal speech is made to increase the strength of your case and is an attempt to weaken the oppositions’ case
3. Be prepared to present your argument and counterargument (rebuttal) in class.
Format of the Debate:


See attached sheet
Each speech should be no less than 1 minute, but no more than 4 minutes. Question time will be no more than 2 minutes.
Items to be turned in on the day of the debate:

Persuasive Essay (includes all parts of the debate)

Graphic Organizer- Your Plan

Individual Rough Drafts (your part of the speech)

Work Cited Page

Copy of any surveys conducted

Debate Rubric
	Constructive Speech
	Speaker:
	Value

	Components:
	Thesis Statement/Claim
	15

	
	Evidence
	15

	
	Interesting Hook
	10


	Advantage 1
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 Opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Advantage 2
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Advantage 3
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Advantage 4
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Closing Argument
	Speaker:
	Value

	Summary Components:
	Thesis Statement
	10

	
	Claim
	10

	
	Evidence
	10

	
	Call to Action
	10


Cooperative Group Rubric: Persuasive Debate
Name____________________ Period _________________

On a 1-5 scale rate yourself as a group member.

1- Not helpful (did not contribute in any way)
2- Somewhat helpful (less than 50% but more than 0%)
3- Helped the group reach the goal 50% of the time

4- Helped the group reach the goal 75% of the time and contributed ideas

5- Contributed ideas and helped the group reach its goal 

I rate myself as a ____________

On the same scale of 1-5, rate the other group members:

Name ___________________ Rating _________

Name ____________________ Rating _________

Name ____________________Rating _________


Name ____________________ Rating _________


Name ____________________ Rating _________

What worked best for your group?

What was the most challenging aspect of your group?

Additional Comments:
Debate Rubric

	Constructive Speech
	Speaker:
	Value

	Components:
	Thesis Statement/Claim
	15

	
	Evidence
	15

	
	Interesting Hook
	10


	Disadvantage 1
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 Opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Disadvantage 2
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Disadvantage 3
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Disadvantage 4
	Speaker:
	Value

	Components:
	
	

	
	At least 3 Facts
	15

	
	At least 1 opinion
	5

	
	Responds to Counter Argument
	10

	Logic, Ethical or Emotional
	Uses an Appeal 
	5

	Anecdotes, Big Names, Logos, Pathos, Ethos, Kairos or Research
	Uses Persuasive Strategies
	5


	Closing Argument
	Speaker:
	Value

	Summary Components:
	Thesis Statement
	10

	
	Claim
	10

	
	Evidence
	10

	
	Call to Action
	10


Format of the Debate:

Constructive Speech -Advantage

Constructive Speech-Disadvantage

1st Advantage Speech (up to 4 minutes)

Disadvantage questions  1st advantage speech (up to 2 minutes)

1st Disadvantage Speech (up to 4 minutes)

Advantage questions 1st disadvantage speech (up to 2 minutes)

2nd Advantage Speech

Questions

2nd Disadvantage Speech

Questions

3rd Advantage Speech

Questions

3rd Disadvantage Speech

Questions

If necessary

4th Advantage Speech

Questions

4th Disadvantage Speech

Questions
Closing Arguments –Advantage (up to 2 minutes)

Closing Arguments –Disadvantage (up to 2 minutes)

