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In order to persuade or argue that your person is the Unforgettable Personality MVP of your class, discover the different strategies that you can use to sway your audience.  Complete the following information and give one example of your own from your research.
Logos  
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________
Kairos
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________
Claim
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________
Pathos
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________

Research
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________
Big Names
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________
Ethos
__________________________________________________________________________________________________________________________________________________________________________
Example sentence from your research:
__________________________________________________________________________________________________________________________________________________________________________

**You should use at least 2 or more of the strategies listed above.  Which strategies will you use?  How are you trying to persuade the audience?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Why should your person be the Unforgettable Personality of the Year?
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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